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Product Overview

Introduction
Competitive Local Exchange Carriers (CLECs) may specify what information is to be published in AT&T West and AT&T Midwest Directory Assistance (DA) and AT&T telephone directories.  The listing services that CLECs can offer to their business and residence end users are briefly described below.  These services are available for end users located within AT&T territory only, unless otherwise noted. 

The minimum content of a directory listing consists of the primary customer information associated with a telephone number: name, street address, community, and the telephone number itself.  The only name permitted in a Main Listing is the legitimate name of the end user.

Unless otherwise specified, a Main Listing (LML) is published in both Directory Assistance, White and Yellow Pages local directories and Yellowpages.com.

A Main Listing (LML) automatically triggers the annual delivery of the specified number of White Page directories.  To ensure delivery of a White Page directory CLECs must have a listing established, even if it is non-list or non-pub.  More information about directory delivery is provided in the Product Rules for Directory Delivery section.

CLECs may also order different types of additional listings in local or foreign directories.  Additional charges are applied at tariffed rates.  Ordering and product rule information is provided later in this user guide.
Ordering Process Overview

Ordering via the OSS (XML/LEX)

Submit Listings

Listings may be submitted through XML or LEX. The CLEC’s request includes the Local Service Request (LSR), End User (EU) and Directory Listing (DL) forms as required. Additional ordering rules are located in the LSOR. 

Acceptance & Rejection of Listings

When the LSR is received by LASR, the listing data is validated. 
If there are errors detected, the request is rejected / clarified back to the CLEC with messages describing the error conditions. 
The CLEC must correct listing errors and resubmit the request with corrected information, as needed.

· The CLEC should contact MCPSC group if they require assistance to correct Fatal Error.

The CLEC should submit a Listing Trouble Ticket:

· If the request does not complete on the due date

· If the request has been rejected
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Note: the Directory Listings Group has 3 business days to respond.

· If you do not receive a response after 3 business days send escalation on the fourth day to TCLISTING_LINK@att.com mailbox.

Ordering via Manual Forms

Information on ordering REQTYP J requests via manual forms can be found at the CLEC Online website under Products and Services/Directory/Directory Listings White Pages/Switched-based Directory Listings Forms.

Information on ordering non-REQTYP J requests via manual email forms can be found at the CLEC Online website under Forms and Exhibits/LSR Manual Forms.
TYPES OF LISTINGS

Main Listings

A main listing is normally the name of the business or residential customer that contracts for telephone service.  All main listings are entitled to a free appearance in the local white pages, unless otherwise instructed.

Business

A business name usually consists of a finding word, subsequent words, address and a telephone number.  In some instances a business name may not fully identify the nature of a business.  For these situations the customer may choose to add a designation to fully identify their type of business.  Designations only print in the white pages.   Designations may be found on the Yellow Pages Heading Table.

Example of business listing without designation:




Lucas Flower Shop 125 Main…….404 555-1234

Example of business listing with a designation:




Lewis Co  grocr 14 Madison..…….404 234-6488

Residence

A residence listing usually consists of the surname, given name, address and telephone number.  


Example:



Jackson Bob 123 Main.........404 525-1235

Additional Listings (AL)

An Additional Listing is a listing in addition to the main listing.  Additional charges are incurred for this service.  Additional listings print only in the White Pages.  

Business Additional Listing

A business Additional Listing may be furnished in other names when in the judgment of AT&T, the subscriber is not being resold, or created to deceive the user public.  Additional listings may have the same or different address or telephone number as the main listing.  


Example:



(Main Business Listing)  



Acme Paint and Hardware Co    123 Main...............404 624-5678



(Additional Listing) 



Acme Hardware and Paint Co     123 Main...............404 624-5678

Residence Additional Listing

A Residence Additional Listing may be furnished in the names of relatives or other persons residing in the subscriber's home.  

Additional residence listings are printed in the local white pages only.  
Additional Main Listing (AML) - Resale Customers Only

Additional Main Listings (AML) are applicable for each basic local exchange line for customers in Georgia, Florida, North and South Carolina.  
AML's are established for subscribers in Alabama, Kentucky, Louisiana, Mississippi, and Tennessee who subscribe to Ringmaster Service - (Multiple lines with distinctive ringing pattern).  

Alternate Call Listing (AC)

An Alternate Call Listing provides another number to call when the primary number does not answer.   

1. Names of individuals are not permitted

2. Text may not exceed one line.


Examples:



Nights, Sundays, and Holidays



If No Answer



If Extension Is Not Known

Alternate Call listings will appear in the local White Page directories only.  

Client Main Listing (CML)-Resale Customers Only 

A client main listing is used to identify customers of shared tenant services.  For listing purposes, a client main listing is treated like a main account.  

A Business Client Main Listing will print in both the local white and yellow page directories.  
Cross Reference Listing (CR)

Cross-Reference listings are used to refer directory users from a formerly or commonly known name to a different or new name.  Cross-Reference listings print without an address or telephone number. Cross-Reference listings may appear within a caption.  

The word "See" must be placed between the old name and the new name.  In the example below the word "See" is bolded for visual enhancement only.  The word "See" actually prints in the directory in regular type print.  


Examples:



Long Lumber Co See South Lumber Co



Regis Gary See Regas Gary

Cross-Reference listings appear in the local White Page directories.  

Foreign Listing (FL)

A Foreign Listing is established when a subscriber wishes to have a listing appearance in the White Pages of a YP Holdings LLC directory outside of their local area.  When the listing appears in a directory that has multiple and / or different area codes, then the city, state, and area code are printed as part of the listing.

A Foreign Directory Name is always required for all Foreign Listings.  

Special Listing Text (SPL)

Special listing text is for business service only and provides instructions for directing incoming calls after hours, during specific time periods, or calling information for a specific service/department.  A special listing text listing does not include a telephone number and must be followed by at least one other listing that does include a telephone number.  


Example:



Rich's Dept Store



  From 6 PM to 10 AM and On Sundays and Holidays

Special listing text



  Main Store 40 Broad St........................................……404 222-0922



  Shipping.......................................................................404 867-5309



  Warehouse..................................................................404 221-2023

SPECIAL LISTING TEXT IS A PAID TARIFF ITEM.
SPECIAL LISTING REQUESTS

Dual Name Listing (DNL)

Dual Name listings are available to both residential and business customers.   

Business customers may only take advantage of this list type when their listing is set up as a business professional name and they have a nickname.

Example:


Smith J H (Johnny) CPA 123 Main

404 223-4567


O'Neal John & Mary 200 Elm Av


404 423-1012


Morris George Mrs (Joan) 101 Ash Dr

404 422-4523

Dual and nickname listings are paid tariff items.

Non-Pub

A non-published listing will not be listed in either the alphabetical section of the directory or directory assistance records.  Non Published listings will not be furnished to anyone.  

Although non published listings do not print anywhere it is imperative that you submit basic information to the LCSC in order to assure directory delivery.  

Non-List

A non-listed listing will not be listed in the alphabetical White Pages section of the directory, nor will it appear in any Yellow Pages publications. While a customer subscribes to a non-listed service, it is still necessary for AT&T to receive the full service order data to insure directory delivery to this customer.  This listing will however, be maintained on directory assistance records and furnished upon request of a calling party.  Normal listed name rules would apply.  

Although non published listings do not print anywhere it is imperative that you submit basic information to the LCSC in order to assure directory delivery.  

Frequently Called Number Box

The Frequently Called Number Box is displayed for those customers having a caption arrangement of one full directory column or more who purchase a bold type caption header as an item of advertising.  Each listing included in the Box must have a listing, which matches it exactly in the caption set.  Box listings are another type of additional listing.


Example:

	CHAPEL BELL CITY OF

FREQUENTLY CALLED NUMBERS 

EMERGENCIES


Police……………………………….911


Fire………………………………….911


Emergency Medical................…...911


Rescue.................................……..911

GENERAL INFORMATION.…..968-4276


TDD & VOICE......................968-2700

INTERNET ADDRESS


INFORMATION.....................968-4000


Designer Listings

Designer Listings are seven unique listing options available only to Residence customers for publication in White Page directories. 

These options are categorized as Designer Listing Options and Designer Line (Extra Line Text) Options.

DESIGNER LISTINGS ARE NOT AVAILABLE IN ANY DIRECTORY PUBLISHED IN NORTH CAROLINA.

Designer Listing Options

Designer Bold

A directory listing that provides for the subscriber’s name, address & telephone number to appear in Souvenir font. Surname is repeated in Surname Suppressed Directory Souvenir font.

Designer Bold Plus

A directory listing that provides for the subscriber’s name, address & telephone number to appear in Souvenir font. Surname is repeated in Surname Suppressed Directory Souvenir font. Ruled Lines appear above and below the listing.

Designer Script

A directory listing that provides for the subscriber’s name, address & telephone number to appear in Lydian Cursive font. Surname is repeated in Surname Suppressed Directory font.

Designer Script Plus

A directory listing that provides for the subscriber’s Name, Address & TN appear in Lydian Cursive font. Surname is repeated in Surname Suppressed Directory font. Ruled Lines appear above and below the listing.

Designer Line (Extra Line Text) Options

Designer Line (Standard)

An extra text line that provides information in addition to the standard listing information (name, address, and telephone number) such as location, affiliations, social/civic positions held, volunteer services, etc.  It could also include statements of a descriptive nature such as interests, profession, or personal information.

Designer Line Bold

An extra text line of text in bolder print or heavier type that provides information in addition to the standard listing information (name, address, and telephone number) such as location, affiliations, social/civic positions held, volunteer services, etc.  It could also include statements of a descriptive nature such as interests, profession, or personal information.

Designer Line Script

An extra text line of text in script, a stylish writing form, that provides information in addition to the standard listing information (name, address, and telephone number) such as location, affiliations, social/civic positions held, volunteer services, etc.  It could also include statements of a descriptive nature such as interests, profession, or personal information.

DESIGNER LISTING ITEMS ARE TARIFFED ITEM's.

Stylist Service Listing

The Stylist service listing (where available) allows a subscriber to print a telephone number in the alpha/numeric equivalent of the regular 10 digit telephone number.  For example, FLOWERS, 927-PEST, CON-CERT.  The letters “Q” and “Z” are not available nor may the “#” sign or “*” symbol be used with this service.  The digit “0” or “1” may not be used to represent the letter “O” or “I”.  

Special Telephone Number Phrases

Special telephone equipment and services sometimes require ‘special phrases’ for White Pages directory listings.

Call Monitoring Phrase

Any subscriber in Georgia who uses Telephone Observing equipment is required to include the double stacked S symbol and a special phrase in their listing.  One symbol for private listings and two symbols for government listings.  The special phrase is inserted by AT&T. 


Example:



Northwest Airlines-



Passenger Reservations &




Information............................... ( 425-3000



(( See Customer Guide Pages concerning the use of 



    telephone service observing equipment at this number)

Foreign Exchange/Remote Call Forwarding Service

These listings are established in the local white page directory based upon the NPA and NXX and may include all elements of a local directory listing.  If the address at which the service is located is shown, it must include the name of the city along with a phrase including the name of the exchange providing the dial tone.


Example:



Jennings Office Supply




666 Olive Dr Rome...............Atlanta Tel No  404 877-4377

Hearing or Speech Impaired

If the telephone service terminates only in a device for the disabled, phrase ‘TDD Only’ precedes the telephone number.


Example:



Turning Point Programs   154 Stone Dr




.....TDD Only...............................393-8300

If the customer has a telecommunications device for the disabled as well as standard telephone equipment, the phrase ‘TDD & Voice’ precedes the telephone number.


Example:



Dominey Louis Maj   212 Rosser Pl




.....TDD & Voice...............................393-1222

Listing Set Types

When a customer has more than one listing with the same name, the listing may appear in a listing set arrangement known as a Straight Line Indent Set or Caption Set, in order to avoid repetition of the name on the listings.

A Straight Line Indent Set is created when a customer has more than one Straight Line Listing with the same name. Shown below are the listings as they appear as duplicate Straight Line Listings and their new Straight Line Listing Set appearance.

For Example:

(before appearance):


Thomas Alexander MD 70 W Paces Ferry Rd……….
770 708-2612


Thomas Alexander MD 108 Elmwood Av…………….
770 771-2211

(after appearance):


Thomas Alexander MD 70 W Paces Ferry Rd……….
770 708-2612


Res 108 Elmwood Av………………………………….
770 771-2211

A Caption Set is created when a business customer has two or more business listings with identical names.

For Example:

(before appearance):


Eckerd Drugs 211 Lavista Rd…………………..
770 765-5444


Eckerd Drugs 108 Lawrenceville Hwy…………
770 506-1123

 (after appearance):


Eckerd Drugs--

211 Lavista Rd…………………………………
770 765-5444

108 Lawrenceville Hwy……………………….
770 506-1123

Caption Set

When a customer has two or more business listings with identical names, the listings can be placed in a Caption Set.  A Caption Set is a listing set arrangement composed of a caption header, sub-caption (if applicable), indented listings and undented listings.


Directory Appearance:

Atlanta Braves Baseball Club--
Caption Header


General Office……………………………….
404 777-1000 Indented Listing


Tickets--
Subcaption


Season Tickets…………………………...
404 777-1080
Indented Listing


Single Game Tickets……………………..
404 777-1111
Indented Listing


Braves Clubhouse Stores--
Subcaption

CNN Center…………………………….....
404 723-6789
Indented Listing

North Point Mall…………………………..
770 719-4301
Indented Listing

Turner Field 755 Hank Aaron Dr SW--
Subcaption


Tour Information………………………….
404 614-2311
Indented Listing

Braves Museum…………………………..
404 614-2310
Indented Listing
The caption arrangement consists of a caption header, sub-caption, if applicable and indented listings which are defined as follows:

Caption header:

A Caption Header consists of a name and designation and/or title (if applicable), with no telephone number. The caption header can be identified as the first line of the name text that is followed by two dashes.

Sub-caption:

A Sub-Caption is descriptive information indented within a caption set and is set up without a designation and/or title or telephone number.  Normally no address is shown, however if an address is to appear, it is included as part of the sub-caption text.  

As with the caption header, sub-captions appear on the CSR as indented text and are followed by two dashes. Sub-captions must also be ‘recapped’ (enclosed in parentheses).

A degree of indent (DOI) will be present on the CSR preceding the listing text entry of the sub-caption.  When multiple sub-captions are present on the CSR, each successive sub-caption will be preceded by a degree of indent – i.e. (1), (2), etc. but not greater than (6). 

In the following example the Subcaptions are: Tickets, Braves Clubhouse Stores and Turner Field 755 Hank Aaron Dr SW.
A combination of text and address may appear as a sub-caption provided that all the functions listed are located at the address included in the sub-caption. In the example below, Tour Information and Braves Museum are located at 755 Hank Aaron Dr SW.


Directory Appearance:

Atlanta Braves Baseball Club--


Caption Header


General Office……………………………….
404 777-1000 Indented Listing


Tickets--


Subcaption



Season Tickets…………………………...
404 777-1080
Indented Listing



Single Game Tickets……………………..
404 777-1111
Indented Listing


Braves Clubhouse Stores--


Subcaption


CNN Center…………………………….....
404 723-6789
Indented Listing

North Point Mall…………………………..
770 719-4301
Indented Listing

Turner Field 755 Hank Aaron Dr SW--


Subcaption



Tour Information………………………….
404 614-2311
Indented Listing


Braves Museum…………………
……….
404 614-2310
Indented Listing

Indented Listing (Indent)

An indented listing is a listing indented under a caption header or sub-caption without repeating the name, showing the telephone number and usually the address. Indented listings are also called Indents. There are two different types of indents as demonstrated by the caption arrangement shown below. The Address Indent is an indent consisting of the Listed Address only.  The Directive Text Indent contains descriptive text describing the indent and may or may not include the Listed Address as part of the indent. The Subcaption Header and the Indented Listings under it are called a Subcaption Set.

In the example below, 'Schools' and 'Opelika Schools' are Indent Text information for the Caption Indent listing.

Directory Appearance

Opelika City Of-


Schools-



Opelika Schools--



1700 Lafayette Pkwy

777-2400



   1206 Denson Dr


777-9728

Straight Line Listings

A Straight Line Listing is a single listing, which consists of a name, title and/or designation (if applicable), address or (OAD), and telephone number.

Directory Appearance-Straight Line Listings

Moseley Marie A 385 Holcomb Rd Guntersville………
787-3088

Royston Katrina 385 Holcomb Rd Guntersville………
787-3088

Some listings, due to the length of the listed name, address or calling phrases appear to be indented in the directory.  These are overrun listings and not an indent.

Overrun Straight Line Listing:


Cuisine Du Jour



Culinary Instruction……………………….
333-4905

Straight Line Listing Set (SLU)

General

When a customer has more than one listing (residence or a combination of business and residence) with the same name, the listing may appear in a listing set arrangement known as a Straight Line Indent Set. The Straight Line Indent Set arrangement is composed of: a Straight Line Header, Straight Line Sub-Captions (if applicable, Straight Line Indent Listings, and Straight Line Undent Listings. A Straight Line Undent is an indented listing appearing at a greater degree of indent under another indented listing within the set.

Straight Line Header

The first line or listing of the straight line indent set is referred to as the Straight Line Header and is composed of a straight line listing which consists of a name, designation and/or title (if applicable), address and a telephone number.
Note: A list of available Titles, Degrees and Designations can be found in AT&T Southeast Directory Listing Reference Table
Straight Line Indent

A Straight Line Indent is a listing indented under the straight line header or sub-caption header. There are two different types of indents, Address and Directive Text. The Address Indent is an indent consisting of the Listed Address only. The Directive Text Indent contains descriptive text describing the indent and may or may not include the Listed Address as part of the indent. 

Directory Appearance-Straight Line Indent Set

Thompson Lee S atty 123 Main

777-3338 
Straight Line Header

    Res 320 Thompson Dr Gardendale
777-4671 
Straight Line Indent Lstg

Straight Line Undent


A Straight Line Undent is an indent listing appearing at a greater degree of indent 


under another indent listing within the set. The Undent Listing will reflect listing


information and/or address and telephone number.


A degree of indent (DOI) will be present on the order preceding the listing text


entry of the Undent. Each successive indent will be preceded by a degree of indent 
 

· i.e. (2), (3), etc., but not greater than (6).

Directory Appearance Straight Line Indent Set:

 
Thompson Lee S atty 432 Lawless Ln..........................
777-3338
Straight Line Header

 
Res 320 Thompson Dr Gardendale...........................
777-4671
Straight Line Indent Lstg


Lake Home................................................................
777-4674
Straight Line Indent Lstg


   Boat..........................................................................
777-4673
Straight Line Undent Lstg
Directive Text





Indented Addresses
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PRIVATE/PROPRIETARY

Contains private and/or proprietary information.  May not be used or disclosed 

outside the AT&T companies except pursuant to a written agreement.

